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Discover Halifax’s 
Mission

We seek to maximize economic and social 
benefits derived from the tourism 
industry for the benefit of the people who 
live, visit, and invest in our region.

We do this by showcasing the best of our 
region to the world, and through 
collective impact, we seek to shape the 
sustainable future of our industry through 
good planning, investment, and design.
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Our Core Programs
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To be everyone’s favorite Canadian City

MASTER PLAN FRAMEWORK
Working together, the Halifax region will harness 
our culture to build and promote a model, 
sustainable tourism destination. By remaining 
authentic to our heritage and Halifax’s distinct 
vibe, diversity, creativity, and talent, we will share 
our unique communities and a quality of life that is 
deeply connected to our ocean advantage.

V I S I O N

G O A L S

S T R A T E G I C  T H E M E S

□ Grow tourism employment
□ Grow tourism revenues

Build and enhance 
Halifax’s key demand 
generators

Attract highest 
yield and growth 
markets

Make it easy
to get here
and visit

Be vibrant
and alive, 365

Develop
responsible
tourism

Establish, identify, 
and appoint tourism 
leadership

□ Enrich the lives of residents
□ Align with related strategies
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ITMP 2030

Adding 
Regional Strategies

Deeper Technical 
Analysis

Dedicated 
Resources for 

Implementation 
Support
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4 Companion Studies

Carrying Capacity 
Study

Cruise Demand 
Study Car Rental Study Accommodations 

Study Accessibility Study
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Strategic Planning - Events

Major Events Policy 
Framework

Event & Venue 
Assessment

Regional Events 
Strategy
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Dedicated Website and Survey 

Public Engagement
Expected bi-lateral meetings with 
all key partners and departments 

with overlapping and adjacent 
responsibilities

Industry Engagement
A minimum of  8 regional 

engagement meetings spread 
across HRM

Regional Engagement
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Great Place to go to School Great Place to Invest Great Place to Live

Travel & Place -  It  is  al l  Interconnected
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ITMP2030@discoverhalifaxns.com
www.discoverhalifaxdmo.com 

1004-1809 Barrington St
Halifax, NS B3J 3K8

GET IN TOUCH WITH US

Questions?

mailto:ITMP2030@discoverhalifaxns.com
http://www.discoverhalifaxdmo.com/
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