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• Voted into being as a Business Improvement District (BID) 
in 1987

• Largest BID in Atlantic Canada, and one of 500 across 
Canada.

• 1,600 members, 24,000 employees
• Annual budget of $2m
• Four functional areas: Advocacy, Marketing + 

Communications, Membership Engagement, Placemaking
• CEO: Paul MacKinnon (since 2002)
• Board Chair: Ashwin Kutty (WeUsThem)
• Board of Directors: 15 business owners, 1 representative 

from HRM





New York



London



Rome



Tokyo



Halifax





Impact of Hybrid
Over 22,000 Employees



City % Change

Halifax 11.70%

Calgary 10.52%

Edmonton 7.93%

Quebec 6.59%

Winnipeg 4.68%

Vancouver -0.04%

Toronto -1.29%

Ottawa -5.99%

London -7.64%

Montreal -11.61%





20 private developments
7 public investments
www.downtownhalifax.ca/developmentmap

http://www.downtownhalifax.ca/developmentmap


Sales

Ground floor sales:

Food & Drink and Retail are 
below 2022 levels. 
Hotel sales are on the rise. 











MOVE SMART

• Bus Rapid Transit

• Downtown Loop

• Pedestrian-First Design

• Bike Network

• Transportation Hub





EVERYBODY’S
NEIGHBOURHOOD

• Neighbourhood  Study

• Office Conversion Incentives

• Urban Parks Strategy

• District Strategy

• Barrington Street 
Revitalization

• Public Safety Investments





HARBOUR 365

• Free and Fast Ferry

• George St Gateway

• Harbour Plan
• Future Land Use
• Islands Access
• Events
• Water Transportation
• Placemaking
• Sea Level Rise 

Mitigation





ENTERTAINMENT
CENTRAL

• New Venues
• Art Gallery
• Permanent Outdoor 

Events Space
• 1,500+ Seat Performing 

Arts Centre

• Year Round Events

• Cultural District Designation





What’s Next?

• Sharing the Vision with stakeholders

• Investigating stewardship models

• Formulating request to HRM Council



www.downtownhalifax.ca/vision2030
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