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NEWS

PLEASE SEE SECTION 158 - EMPLOYMENT OPPORTUNITIES IN SATURDAY’S PAPER AND SECTION 258 - TENDERS IN CLASSIFIEDS FOR ALL
TENDERS AND REQUESTS FOR PROPOSALS ADVERTISEMENTS IN SATURDAY AND WEDNESDAY’S EDITIONS

Halifax Regional Municipality Notices will generally appear each Saturday in this section of the newspaper.
Readers are still encouraged to look throughout the paper for information which might appear in a

different section or on another day.

NOTICE OF
PUBLIC INFORMATION MEETING
PLANNING DISTRICT 4 (PROSPECT)
HRM Planning Staff will be holding a public information meeting on Wednesday, January 
29, 2020 beginning at 7:00 p.m. at the Prospect Road Community Centre (Multi-Purpose 
Room), 2141 Prospect Road, Hatchet Lake, NS to discuss the following application:

Case 22640 - Application by Brighter Community Planning & Consulting, on behalf 
of Chris MacDonald, to rezone the former church and church hall at 1686 and 1688 
Prospect Bay Road, Prospect from the P-2 (Community Facility) Zone to the RRB-
1 (Rural Residential B-1) Zone under the Land Use By-law for Planning District 4 
(Prospect) to permit one dwelling unit on each lot.
The purpose of the meeting is to receive feedback regarding the above-noted 
application. The applicant will be present to discuss the proposal. Planning staff will be 
present to discuss the process and the application with respect to the provisions of the 
Planning District 4 (Prospect) Municipal Planning Strategy and Land Use By-law.

The meeting is open to anyone who wishes to attend to seek information about the 
proposal and/or express any comments they may have. 

For further information about the application, please contact HRM Planning 
and Development at 902-490-4472, or visit the following website address:
https://www.halifax.ca/planning (scroll down to Case 22640)

ACC #CPC02310

NOTICE OF PUBLIC HEARING
DOWNTOWN DARTMOUTH
Harbour East-Marine Drive Community Council intends to consider and, if deemed 
advisable, approve the following application:

Case 21296 - Application by Fares & Co. Development Inc to discharge existing 
Development Agreements and enter a new Development Agreement to permit a 
mixed-use development to be comprised of residential units, commercial, hotel, 
marina, parks/ open space, and new streets on the lands commonly known as 
King`s Wharf, Dartmouth (PIDs, 00130278, 41471848, 00130286, 41164278, 
41391798, 41379736, 41374018, 41405259, and 41421926).
The public hearing will be held by Harbour East-Marine Drive Community Council on 
Thursday, February 6, 2020 at 6:00 p.m., Harbour East-Marine Drive Community Council 
Meeting Space, Main Floor, Alderney Gate, 40 Alderney Drive, Dartmouth. All oral 
and written submissions will be considered at that time. Written submissions may be 
forwarded to the Municipal Clerk by mail, P.O. Box 1749, Halifax, Nova Scotia, B3J 3A5; 
by fax, 902-490-4208; or by e-mail, clerks@halifax.ca. Written submissions should be 
received by the Municipal Clerk’s office as early as possible and not later than 3:00 p.m. 
on February 6, 2020. For any written submissions exceeding three standard letter sized 
pages in length, ten copies must be supplied to the Municipal Clerk’s offi  ce.

A copy of the report may be obtained by calling Planning Services at 902-490-4472. 
Alternatively, a copy of the staff report is available online at:

https://www.halifax.ca/planning

ACC #CPCO2310
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A sea change is about to be realized in 
Sobeys stores across the country, when 
the Stellarton-based grocer eliminates 
single-use plastic bags from checkouts at 
the end of January.

That's 255 locations across Canada, 
from Newfoundland to British Columbia.

"The change will take 225-million 
plastic bags out of our stores annually," 
Sobeys spokeswoman Violet MacLeod 
said in a telephone interview on Thurs-
day. "And that's actually enough to wrap 
around the Earth two times, which is an 
interesting fact. So, it's not insignificant."

Customers are instead being encour-
aged to go for reusable bags they already 
have or purchase a new one at the till for 
99 cents. A smaller reusable bag is being 
introduced for 25 cents and there's also 
the option of paper bags for 10 cents 
each, sourced from mills that are certified 
to use responsibly managed forestry pro-
duction processes.

MacLeod said in Prince Edward Island, 
which has had a single-use plastic bag 
ban in place since July 1, more than 90 
per cent of Sobeys customers have em-
braced the reusable bags at the checkout.

Other store banners under the Sobeys 
parent Empire Company, including IGA, 
Foodland, Safeway and Co-op, will phase 
in the ban "as we kind of see customers' 
sentiment, how we can responsibly grow 
it, but they will also be switching over at 
some point," MacLeod said.

Sobeys was already tracking toward 
this when Nova Scotia decided to imple-
ment legislation to ban single-use plastic 
bag sales at checkouts, which will come 
into effect on Oct. 30, 2020.

Newfoundland and Labrador also will 
institute a ban on single-use plastic bags 
this year.

MacLeod said Sobeys stores will con-
tinue to accept plastic bags for the com-
pany's recycling program.

"We are keeping those bins, at least 
for now, and for the foreseeable future 
as well. There's no end date to remove 

those."
Since announcing the decision in July, 

the company has continued to explore 
and test out options to further reduce 
plastics. At their IGA-bannered stores in 
Quebec, they're testing allowing custom-
ers to bring their own containers to fill at 
the hot food, deli or produce sections in-
stead of in-store packaging. There's also a 
Foodland store in Ontario that has gone 
totally plastic-free, including cutlery, she 
said.

They're also looking for solutions to 
the thin plastic bags offered in the pro-
duce section. They will continue to be 
offered for now but one option being 
explored is a reusable produce bag made 
from recycled water bottles.

"And you can use those to put your 
produce or bakery items in, instead," 
she said. "We launched those in July and 
we were still looking for other options. 
They're one option that's already in store. 
We've also brought in our suppliers, 
especially in fresh produce, two times 
already, and brought them all together to 
start talking about ways that they can also 
help us and work together to eliminate 
packaging and plastic across our store, 
but in produce specifically."

MacLeod said the reusable bags Sobeys 
sells will need to be used around 39 times 
for it to become net-zero for carbon 
footprint.

"So that's why we're pushing that 
reuse, because the more pieces that we 
reuse, the more sustainable the option," 
she said. "It does start to out-weigh the 
other ones. And at the end of the day, 
we'll support customers if they come up 
with a better option. We (have) open 
ears, happy to find even more sustainable 
options if they come up in the future.

"I think the biggest piece is that we 
know that eliminating plastic checkout 
bags is one small thing in the bigger 
narrative of sustainability. It's a little 
piece but we are happy to take on that 
little piece and grow it and expand it 
and there's going to be more changes if 
people keep their eyes on our shelves, 
they're just going to see things continue 
in this direction. We're really committed 
to reducing avoidable plastic within the 
grocery retail space."

Sobeys to eliminate 
single-use plastic 
bags at end of January

PLASTICS
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Plastics are so integrated into the food 
supply industry that there's a lot more 
to consider than just banning single-use 
plastic bags at the checkout.

Sylvain Charlebois, director of the 
Agri-Food Analytics Lab at Dalhousie 
University, said getting rid of plastics in 
general will be difficult.

"The biggest challenge when it comes 
to plastics in the food industry is packag-
ing, by far," Charlebois said on Friday. 
"It's not even close. And that is a big one, 
considering the volume and considering 
the complexities of food packaging.

"Plastics have kept food prices lower, 
have kept food safe, have extended the 
shelf life of many products, have kept 
products fresher and the quality has been 
higher."

Sobeys grocery stores across the coun-
try are eliminating single-use plastic bags 
at the checkout at the end of January, and 
Nova Scotia will enact legislation on Oct. 
30, 2020,  to ban the bags throughout the 
province.

It's not that Charlebois thinks it 
shouldn't be done - he said the bags ban 
is a good decision - but to actually change 
practices without affecting food prices 
would be extremely hard because current 
alternative technology is expensive com-
pared to plastic.

"It's readily available, it's cheap, it's 
everywhere, so we are addicted to plastic, 
really," he said.

"So to get rid of that from a food 
safety perspective, from a food security 
perspective, the industry is facing some 
major headwinds. But the one thing that 
I've noticed in recent months is that 
companies are starting to talk to each 
other, so grocers are talking to proces-
sors, they're trying to actually figure 
things out, because they know that they 
can't do everything on their own."

Andrew Murphy, executive director of 
the Department of Environment, said the 
ban continues the province's "leadership 
role in waste management."

While it starts with bags, other plastic 

products have been considered for the 
future, he said.

"The legislation does provide the de-
partment with the authority to look at 
other single-use products, but right now, 
we're starting with plastic bags," Murphy 
said. "Right now, there is also a national 
effort to look at single-use plastics, and 
you may be aware the federal govern-
ment has an action plan to deal with 
single-use products, so we're certainly 
following that and encouraging them in 
that effort."

For pet owners wondering what 
the provincial ban will mean for their 

responsibility to clean up after their 
animals, the legislation should not affect 
them much, he said.

"Currently, you can purchase those lit-
tle baggies that are for that purpose - for 
picking up cat poop and dog poop - you 
can buy them at various retail outlets, pet 
stores and that sort of thing. Those will 
continue to be available, they're not im-
pacted by this ban."

For Marla MacLeod, director of pro-
grams at the Ecology Action Centre, the 
ban is welcome, as is the Sobeys decision.

"Single-use plastic bag bans are a great 
first step, so I would definitely applaud 

Sobeys in this action," MacLeod said.
But, she added, there's still a need to 

implement extended producer responsi-
bility to meaningfully tackle plastic waste.

"That would require manufacturers to 
take care of their share of plastic waste 
by being responsible for it, for the entire 
lifetime of the product," she said.

"Government has a big role to play in 
kind of setting the tone and saying 'Al-
right industry, you've created this plastic 
or whatever materials you're creating, 
and you're responsible for its entire life-
time. You've created it but you're respon-
sible for cleaning it up.' And that would 
help spur innovation. And that is what 
we want to see, is less packaging, or in 
many cases no packaging."

The next step will require an overall 
shift in thinking about packaging and 
how we shop, MacLeod said.

Charlebois's lab conducted a study on 
single-use plastics and consumer percep-
tions, with the results released in the 
summer. The study found that 87.2 per 
cent of respondents consider environ-
mental impacts caused by single-use plas-
tic food packaging to be important and 
89.8 per cent of respondents believe plas-
tic packaging should be changed to green 
alternatives but not at additional cost. 
Only 37.7 per cent of respondents are 
willing to pay more for an item with bio-
degradable packaging while 52.9 per cent 
would accept paying a government tax to 
disincentivize consumption of single-use 
plastic food packaging, the study found.

It seems suppliers and manufacturers 
weren't ready for the storm when public 
opinion moved from brewing to full-on 
tempest.

"I think people want sustainability and 
they want good environmental steward-
ship until they have to pay for it," Char-
lebois said. "It becomes a separate issue. It 
becomes a different problem. So I think 
we have to move but we can't move too 
quickly."

The food industry moves at a glacial 
pace, he said.

"Absolutely, some of the practices that 
we've been following the last few decades 
are just not sustainable but you need to 
give it time so the economics can follow 
or else you're just going to disenfranchise 
a lot of people who just can't afford it."

Customers walk away with a bag of groceries each, after their purchase at the 
Windsor Street Sobeys on Thursday.  
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