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grounds for free. Can be usad
in the garden as a natural plant fertilizer or to add to a compost pile.

Machines: Machines are turned off when not needed to reduce carbon emissions.

Mission

The Point will make its best effort to create a unigue place where customers can socialize with
each other in a comfortable and relaxing environment while enjoying the best brewed coffee or
espresso and pastries in town. We will be in the business of helping our customers to relieve
their daily stresses by providing piece of mind through great ambience, convenient location,
friendly customer service, and products of consistently high quality. The Point will invest its

profits to increase the employee satisfaction while providing stable return to its shareholder.
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