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A New Waterfront 
Destination  

• Image Credit: google.com/maps







Site

Total Site Area: 
1.5 acres

Public Open Space
37%

Building Foot Print
63%

*all measurements to be confirmed



Area of 
Improvement

Total Open Space:
2 acres

Land & waterlot

*all measurements to be confirmed



Key 
Lessons for 
Waterfronts

• Harbour as the centre

• Opportunities to wander & explore

• Don't forget about the little things

• Cultivate a series of small experiences

• Have spaces for people to ‘get away’

• Welcoming for all - accessibility makes it better 
for everyone

• Offer new experience

• Be open for business & make good ideas 
happen

• Take a chance & try it (lighter, quicker, cheaper)



Waterfront 
Engagement

2013 Cunard Engagement & Nocturne

2016 ‘New Place’ Engagements

2016 Queen’s Marque Engagement



What We’ve Heard



Cunard
• Different
• Seating
• Shade
• Water
• Nature
• History

• Activities
• Connect
• Interactive
• Food
• Access
• Boat

• Music
• Festival
• Art



General
• Water
• Public Space
• People
• Parking
• Connect
• Access

• Art
• Seating
• Lighting
• Food
• Boardwalk
• Boats

• History
• Trees
• Views



Takeaways



Access to the 
water 

“get closer”

*photo credit: T.J. Maguire



Interactive 
Elements

“Make it fun”

*photo credit: T.J. Maguire



Opportunity to 
get away

photo credit: T.J. Maguire



“Green” 
elements

photo credit: T.J. Maguire



Meaning of place 
& history

*photo credit: T.J. Maguire



Make it dynamic 
& active

*photo credit: T.J. Maguire



Next Steps

• Engage with the Public

• Develop Concept Plan



Thank You


